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Highlights

We ended Q2 with $12 million in cash. For the first-
time ever, we reduced our consolidated burn rate in June to
below $1M. We are on track to achieve Consolidated Adjusted
EBITDA profitability by Q4 and on track to divest WorkSimpli by
Q4.

Flat Q2 telehealth revenue vs. prior quarter due
to shifting focus to scaling new product indications, longer-term
subscriptions and patient care service revenue. These renewed
focus items will drive profitability, retention and cross-sell but
result in flat to mid single-digit sequential revenue growth in
each of the next 2 quarters.

We've expanded our consolidated gross margin
from 82% to 85%, with record telehealth margins while
continually decreasing our marketing spend as a % of revenue.
First year LTV-CAC improved by 8% in the second quarter versus
the same year-ago period.

Our recently launched virtual
primary care (VPC) platform saw a 1,500% increase in
subscriber count during Q2. As of August 10th, we have
more than 1,200 VPC subscribers and are averaging more
than 20-30 new patients per day for this service.

We've proven that there is strong demand
in our existing patient population for our primary care
offering, new indications and longer subscription
periods. In the second quarter, 17% of new acquisitions
were accompanied by an additional one or more
products cross-sold.

Our telehealth offerings continue
to diversify into new indications beyond men's sexual
health. Non-ED treatments represented 38% of our
new patients in Q2 2022 up from 22% in the
year-ago period.
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Rapidly

on Marketing Spend Driving Pathway to Profitability
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WorkSimpli Divestiture Remains On Track

WorkSimpli Sales Process has yielded strong demand for the Company

Performance of business continues to accelerate on both top-and

bottom-line driven by success across legacy pdf business and new
vertical expansion

Process timing remains on track; targeting closing a transaction by Q4



Has Hit Its Stride and Is
Rapidly Expanding
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We are from an Erectile Dysfunction
(ED)-led Telehealth Provider to a Diversified Healthcare provider
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Key Take-Aways

0 On track to meet or exceed previous guidance of Consolidated Adjusted EBITDA
profitability

Record Gross Margin performance
Strengthening Unit Economics

Significant leverage of Marketing spend

On track to execute successful sale of WorkSimpli by Q4 ‘22

Rapidly growing Virtual Primary Care business anchored by initially strong CAC's and retention
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Diversifying telehealth revenue with significant cross-sell capabilities




Forward-Looking Statements

This presentation includes forward-looking statements within the meaning of Section 27A of the Securities Act of 1933, as amended; Section 21E of the Securities Exchange Act
of 1934, as amended; and the safe harbor provision of the U.S. Private Securities Litigation Reform Act of 1995. Forward-looking statements contained in this presentation may be
identified by the use of words such as: “believe,” "expect,” “anticipate,” “project,” “should,” “plan,” “will,” “may,” “intend,” “estimate,” predict,” “continue,” and “potential,”
or, in each case, their negative or other variations or comparable terminology referencing future periods. Examples of forward-looking statements include, but are not limited to,
statements regarding our financial outlook and guidance, short and long-term business performance and operations, future revenues and earnings, regulatory developments,
legal events or outcomes, ability to comply with complex and evolving regulations, market conditions and trends, new or expanded products and offerings, growth strategies,
underlying assumptions, and the effects of any of the foregoing on our future results of operations or financial condition.

Forward-looking statements are not historical facts and are not assurances of future performance. Rather, these statements are based on our current expectations, beliefs, and
assumptions regarding future plans and strategies, projections, anticipated and unanticipated events and trends, the economy, and other future conditions, including the impact
of any of the aforementioned on our future business. As forward-looking statements relate to the future, they are subject to inherent risk, uncertainties, and changes in
circumstances and assumptions that are difficult to predict, including some of which are out of our control. Consequently, our actual results, performance, and financial condition
may differ materially from those indicated in the forward-looking statements. These risks and uncertainties include, but are not limited to, “Risk Factors” identified in our filings
with the Securities and Exchange Commission, including, but not limited to, our most recently filed Annual Report on Form 10-K, Quarterly Reports on Form 10-Q, and any
amendments thereto. Even if our actual results, performance, or financial condition are consistent with forward-looking statements contained in such filings, they may not be
indicative of our actual results, performance, or financial condition in subsequent periods.

This presentation is not an offer to sell or a solicitation of an offer to purchase securities by the Company. Any such offer or solicitation, if any, will only be made by means of
offering documents (e.g., prospectus, offering memorandum, subscription agreement and or similar documents) and only in jurisdictions where permitted by law. Certain
information contained herein has been provided by or obtained from third-party sources and has not been independently audited or verified by the Company. The Company
makes no representation or warranty, express or implied as to the accuracy or completeness of information contained in this document, and nothing contained in this document
is, or shall be relied upon as, a promise or representation by the Company.

This presentation is not intended for any commercial purpose but strictly for educational or informational purposes only. Please note that some photographs and images
appearing in this presentation are not necessarily those of the Company or accurate representations of its products or operations, but may be stock images, third-party
operations, product mock-ups, and/or may have been edited for competitive or confidentiality reasons. Any third-party images not owned by the Company are used for non-
commercial, illustrative and educational ‘fair use’ purposes only. All images and trademarks are the property of their respective owners.
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